




TUJUAN PENELITIAN untuk mengetahui analisis proses produksi program 
“Sportvaganza” di TRANS TV dalam meningkatkan rating dan share. METODE 
PENELITIAN ini dilakukan dengan pendekatan kualitatif deskriptif dengan teknik 
wawancara mendalam (in-depth interview). ANALISIS. Mengetahui proses produksi 
program “Sportvaganza” melalui hasil observasi yang disesuaikan dengan 
pernyataan informan dan pengamatan serta menganalisis strategi-strategi produksi 
yang ditemukan selama melakukan penelitian. HASIL YANG DICAPAI adalah 
mengetahui proses produksi dalam pembuatan program "Sportvaganza" dan 
menemukan strategi sebuah program televisi dalam meningkatkan rating dan share 
programnya berdasarkan analisis SWOT. SIMPULAN. Pada penelitian yang 
dilakukan terhadap Analisis Proses Produksi Program “Sportvaganza” di TRANS 
TV maka dapat disimpulkan bahwa dalam setiap melakukan produksi program 
“Sportvaganza”, akan melalui tiga tahapan yaitu pra produksi, produksi, dan pasca 
produksi serta adanya strategi dan analisis SWOT di setiap tahapan produksinya 















THE PURPOSE of this research is to know the production process analysis of “Sportvaganza” 
program at TRANS TV to increase rating and share. THE METHOD of this research was 
conducted by qualitative descriptive approach with in-depth interview technique. THE 
ANALYSIS. To find out the production process of “Sportvaganza” program through 
observation that adapted to the statements of informans, observation, and also analyzing the 
production strategies that found during the research. The goal of this research. THE RESULT 
ACHIEVED is to know the process and production strategy in making the program 
“Sportvaganza” and find the strategy of a television program to improve they rate and share 
based on SWOT analysis. THE CONCLUTION. Based on the research conducted Analysis of 
“Sportvaganza” Program’s Production Process at TRANS TV, it can be concluded that in 
making production of “Sportvaganza”program will be through three steps those are pre-
production, production, and post-production, as well as the existence of the strategies and SWOT 





Analysis, Production Process, Sportvaganza Program, Rating and Share. 
 
 
 
 
